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STL GETS A 
GRAND OPENING 


On Thursday, August 25, SPR’s third-largest 
facility - our Customer Support Centre (CSC) 
at 39 Herbert Street, St Leonards (STL) - was 
Officially opened by General International 
Area Manager Dick Poulsen. 

The ceremony was hosted by Regional Field 
Service Manager John Brown and attended 
by the site’s 150 employees, SPRMC members 
and representatives from the media. 

Dick Poulsen is no stranger to FS, having 
started his Digital career as a FS Manager in 
Canada 20 years ago, and managing our first 
FS Manufacturing plant before becoming 
Corporate FS Manager (1979) and Vice Pres- 
‘ident, FS (1981). 

STL is the 14th centralised CSC in the 
world and the only one in the Southern 
Hemisphere. It represents a major investment 
by us in Australia, said Dick Poulsen, ‘and 
gives Digital a cutting edge in the vital area 
of customer service’ Major features of the 
CSC at STL include centralised call handling, 
a single telephone number for customers to 
log hardware and software calls from any- 
where in Australia. 





(continued on page 3) 


EDU DOES 


IT AGAIN 


SPR Educational Services have been awarded 
the FY88 GIA Customer Satisfaction Excel- 
lence Award. This Award is given to the 
Region that exhibits the most significant 
customer satisfaction goal achievement 

for the year. 

The annual award was first introduced 
FY87, when SPR finished a very close second 
to the Far East Region (FER). 

Digital has placed customer satisfaction as 
a primary goal, so this award complements 
m the goals and objectives of the company. SPR 
~ has also won the quarterly award four times, 
making it one of the most successful Regions 
in customer satisfaction. This special recog- 
nition can only be attributed to the dedication 
and professional attitude the staff have toward 
their customers. Well done again! @ 








-in Australian soil. 


October 1988 


LANDSCAPE BEGINNING TO CHANGE 


AT RHODES 





A 


MEMBERS OF THE SPRMC joined GIA Manager - 
Dick Poulsen on a tour of the Rhodes site (inset), “oe, 
our future Regional Headquarters, on Thursday, ==; 
August 25. The presentation was hosted by User 
Representative (left) Ray Whitfield, Rhodes Facility * = 
Manager Vince Hughes and Corporate Architect ~~ 
Chris Hood. — 
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Dick Poulsen dons gumboots and hoists a shovel —< 
in a tree-planting ceremony at Rhodes. Watching <. 
on Is Subsdiary Manager Frank Wroe and (right) 
Regional Sales Manager Rim Keris as a native 
North American Red Maple tree finds a home 
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The first in a series of messages from 
senior SPR management. 


Fiscal Year 1988 was a fairly difficult year, 
largely due to events beyond our control. 

The most significant of these was the 
October 1987 stock market crash, which left 
people, for a period of three to six months, 
extremely wary of making decisions that 
committed more capital. 

By and large that period is behind us, but 
it has acted as a catalyst for a more permanent 
change, a new market condition. This external 
change will require that we, as suppliers to 
the market, change internally - sharpening 
our focus on productivity and customer 
satisfaction. 

How clearly we recognise the need for 
change and how responsive we are to it 
will determine how well we will fare in the 
years ahead. We ourselves hold the keys to 
our future. 

















New Market Era 


The events of last year have caused a shift 
in the spending philosophy of our market. 

In the public sector, the Governments of 
Australia and New Zealand are moving from 
many years of deficit planning into a new 
mode of surplus planning. 

In the private sector, the survivors of the 
crash are renewing their focus on productivity 
and the strength of their balance sheets. 

In both sectors, the crash has left behind 
a different decision-making process. Senior 
management have taken more ownership of 
purchasing decisons. Much more emphasis is 
being placed upon on the criterion of return 
on investment. 

Part of obtaining better return on investment 
is getting more value for money from suppliers 
such as Digital. Thus we face a future market- 
place that will be more competitive and more 
critical of a supplier's ability to perform. 


Productivity 


Our response to a marketplace that is looking 
to get more for less must be to focus more 
attention on productivity - which basically 
means doing more with less. 

That doesn’t necessarily mean working 
that much harder, which can be counter- 
productive. The computer industry is a high- 
growth, high-revs industry. If we don’t analyse 
our own objectives, it’s easy to get caught 
up in the pace of things - going faster and 
faster, but less and less efficiently. 

Doing more with less means, rather, that 
we need to work smarter. Every employee 
possesses the opportunity to examine his or 
her work, analyse how it benefits the customer 





and the company, and apply commonsense 
to do a better job. 

Step back once in a while and say to 
yourself, “What are my goals and objectives? 
Am I really focusing my energy on meeting 
those goals and objectives, or am I just try- 
ing to do more of what I did yesterday?’ 

The real key to productivity is everyone 
taking responsibility for the quality of their 
own work. Getting things done right the first 
time, even if it takes a little longer, is far more 
productive than doing things in a hurry and 
then having to correct 20% of them later on. 

At the end of the day, we shall find that 
we have accumulated more real accomplish- 
ments and have a more satisfied customer. 
And customer satisfaction is our number 
one goal as a company. 


Customer Satisfaction 

‘Customer satisfaction is our number one goal’ 
is not just a company slogan; it is the foun- 
dation of our business. Each and every 
employee in this Subsidiary must clearly 
understand that and be committed to it 
without doubt or reservation. 

Customer satisfaction means more than 
well-maintained machines or software. The 
personal courtesies, which we give away free 
of charge, are also important. 


Personal courtesies include politeness when 
taking a telephone call from a customer, or 
showing him in through the foyer. Or giving 
him a courtesy call saying we've received 
his order. Or giving him an accurate invoice 
and delivery notification. 

Our customers are companies, but they 
are comprised of people. How those people 
feel personally about us as a company is of 
the same magnitude of importance as the 
technical features of our hardware. Thus 
each and every employee has an important 
contribution to make to our meeting our goals. 


Results 


Besides customer satisfaction, our other major 
goal is profitability, because the shareholder 
is the other part of the equation. We only 
have customers, employees ana shareholders 
- that’s all a company is. 

If our customers are satisfied, they will 
continue to deal with us, and we will ensure 
that our relationship is mutually profitable. 
If we are a profitable company, then our 
shareholders will be satisfied. 

And when our customers and our share- 
holders are both profitable and satisfied, then 
we can look forward to a profitable and 
satisfying future as employees. 


/’ 


Frank Wroe 
Subsidiary Manager 


CORPORATE RESULTS 





Last year Digital continued to grow faster, with higher profits, than the computer 
industry as a whole. 


Year ended July 2, 1988 


Product Sales $US 7,541,241 ,000 
Service and Other Revenues 3,934,205 ,000 
Total Operating Revenues 11,475,446,000 
Cost of Product Sales 3 042,172,000 
Service and Other Expenses 2,426,176,000 
Total Cost of Sales 5 468,348,000 
Research and Engineering 1,306,543 ,000 
Selling, General and Administrative 3 065,555,000 
Net Interest (Income)/Expense (105,845,000) 
Income Before Income Taxes 1,740,845 000 
Income Taxes 435,212,000 
NET INCOME 1,305 633,000 
Average Number of Shares Outstanding 131,922,964 

Net Income Per Share $US 9.90 


STL GETS A GRAND OPENING 
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SEALED WITH A HANDSHAKE. Regional FS 
Manager John Brown (left) and GIA Manager Dick 
Poulsen declare STL (inset) officially open. 


(from page 1) 


These calls are then screened to determine 
the correct area which'should handle them. 
Some hardware calls, for example, may be 
referred to the Remote Diagnosis Centre 
housed in the CSC. 

The CSC is also the location for our Tele- 
phone Support Centre for software support, 





which gives customers personal help with 
software problems. 

Technical Information and Assistance 
Centres, and a database of all maintenance 
contracts with customers are other features 
of the CSC. 


‘We like to think of the CSC as a con- 


centrated knowledge centre for all our support 
staff around Australia; FS Marketing Manager 
Dennis White told Ligitalk. ‘Having a CSC 
with all these facilities means Digital can 
deliver the very latest service techniques. @ 






MARKETING 


IS LEADING 
CHANGE 


(See feature article on following page.) 


Digital is quickly becoming a Marketing-driven 
organisation. 

‘Marketing is much more than the keeper 
of the Corporate image - its task is to define 
markets and segments, design the offer Digital 
presents to them, and then manage the im- 
plementation; says Regional Marketing Manager 
Nick Ramensky. 


~ 


NICK RAMENSKY, Regional Marketing Manager. 


How Nick’s pro-active, aggressive and well- 
informed Marketing organisation will continue 
to ‘lead change’ was the primary issue under 
discussion at the first annual Regional Mar- 
keting Conference held in September at Pepper's 
Guest House in NSW’s Hunter Valley. 

Two GIA managers - Industry Marketing 
Manager Rich Mickle and Product Marketing 
Manager_for Small Systems/Worksystems, Les 
Silvern - addressed_the Conference, as did 
members of SPR’s owiMarketing team and 
the man responsible for marketing Australia 
to the world as a tourist destinationthe 
former Minister for Tourism, John Brown. 

Team-building was the order of the three- 
day info-fest and attendees were unanimous 
in rating the Conference a huge success - yet 
another achievement for the organising team 
of Marketing's Peter Ackland, Dale Mynott 
and Nuala Quirke. @ 





Malia 











ATTENDEES TO THE FIRST SPR Marketing 
Conference pose for posterity. 


Eleven marketeers have been honoured by 
the Regional Marketing organisation for their 
contributions to Digital in FY88. 

The introduction of awards for the 70- 
strong Marketing team was a highlight of the 
first annual Regional Marketing Conference, 
held last month in the scenic Hunter Valley. 

Two levels of awards were introduced: 
Program Excellence Award, in the form of 
a framed certificate to recognise the significant 
contribution to an individual program or 
project, and the higher-level Award for 
Exceptional Achievement in Marketing, an 
engraved plaque recognising consistent stan- 
dards of excellence over an extended period. 


Exceptional Achievers 
The five recipients of the new Award for 
Exceptional Achievement in Marketing were: 

Maggie Alexander (DECUS Chapter 
Administrator) was recognised for her 
achievements over an extended period to 
improve the administration-of the DECUS 
(Digital Equipment Computer Users Society) 
chapter in SPR. Maggie now has excellent 
control over accounts receivable, accounts 
payable and general ledger together with 
customer order processing and inventory 
management, enabling us to offer enhanced 
services to DECUS members. 

Stephen De Kalb (Corporate Communi- 
cations Specialist) received the Award for the 
high standard of his publications, both internal 
and external, and the contributions they have 
made to Digital’s corporate image. In addition 
to having Digitalk named the Public Relations 
Institute of Australia’s ‘Outstanding Internal 
Publication of the Year’ during FY88, he had 


SPR NAMES TOP MARKETEERS 





15 articles published in Corporate publications, 


including two articles about SPR customers 
in Digital’s prestigious 1988 Corporate 
Annual Report. 

Michael Matthews (formerly Networks 
Marketing Manager, now CSS Sales & Market- 
ing Manager) was recognised for performing 
at 188 % of budget for network products - the 
highest yearly increase of any Region in GIA. 
Also, Michael's name has become synonymous 
with the OSI (Open Systems Interconnect) 
marketplace in SPR, as he is founding chair- 
man of the strategy committee of OSIcom 
(pronounced ‘Aussie-com’), the association of 
15 vendors dedicated to the promotion of open 
systems interconnection in the marketplace. 

Murray Ray (formerly Industrial Mar- 
keting Manager, now Southern and Western 
Districts SWS Manager) received the Exceptional 
Achievement Award for leading a group of 
four MEO-based Industry Marketing Managers 
with high predictability against budget and 
forecast. He also successfully introduced the 
Basic industry's Integrated Industry Market- 
ing Plan (EMP). 

Peter Smith (Education/Services Market- 
ing Manager) was honoured for performing 
predictably to budget and forecast. Peter has 
also been a key figure in Digital’s role in 
SPEARNET for the tertiary education market, 
and for Digital’s association with Bond 
University. 


The inaugural Program Excellence Award 
winners were: 

John Harber (Corporate Communications 
Specialist), who managed the printing of 
25-million sheets of paper (over 100 tonnes!) 
when producing VMS V5.0 manuals for SMU. 
(See article on page 14.) 

Rene Landau (SWS Business Services 
Manager) for her success in managing the 
Health Care Services (HCS) project. 





Michael Morton (Third-party Marketing 
Manager), who launched and implemented 
the Consultants Relations Program that now 
involves over 150 consultants. 

Craig Rushton (Marketing Controller) for 
completing a key tool for future strategy 
testing - the Channels and Industry Profit- 
ability Analysis. 


The Award for Exceptional 
Achievement in Marketing 
recognises consistent standards 
of excellence over an extended 
period. 


Glenys Shaw (Product Marketing 
Secretary), who taught herself PRO/SIGHT 
software and then developed a single-page 
format to summarise and communicate data 
from market plans. 

Russ Whitley (VAX Systems Marketing 
Manager) for his organisation of the SPR release 
of the VAX 6200 Series, which resulted in SPR 
contributing more Q4 FY88 orders (on a pro- 
rata basis) than any other Region. 

Nominations for both award categories were 
made by the Regional Marketing Committee 
(RMC), after Regional Marketing Manager 
Nick Ramensky and Employee Development 
Manager John Link worked with GIA to 
develop the new award system based on 
Corporate standards. 

In presenting the first-ever awards, Nick 
Ramensky said he was very impressed with 
the fact that there were many cross nomin- 
ations - ‘that is, an RMC member nominating 
somebody outside of his own department . . . 
often also cross-functionally’ @ 


ALBERT MOSCHNER RECEIVES TOP INDUSTRY AWARD 


SPR Systems Logistics Materials Manager Albert 
Moschner has been awarded the 1987 Harold 
Jones Award of the Australian Institute of 
Purchasing and Supply Management. 

Albert was presented with the Award by 
Sir Ninian Stephen, Governor-General of 
Australia and Patron of the Institute, at the 
International Federation of Purchasing and 
Materials Management's 5th Asia/Pacific 
regional conference held in Brisbane 
during July. 

Albert is a Fellow of the Institute and has 
given over 20 years of service to it, serving as 
Secretary, and as State and National President. 

As likeable as person as you'll ever meet, 
Albert joined Digital last November, bringing 
with him more than 30 years’ experience 
in purchasing and materials management with 


SIR NINIAN STEPHEN (left) presents one of the Australian materials management profession's most prestigious = number of major manufacturing companies 
awards to SNL's Albert Moschner (right), while AIPSM National President Denis Tobin looks on. in Australia. @ 











SPR Field Service has received recognition 
as the highest-qualified Region in GIA, with 
recent successes at the Corporate Engineering 
Review Boards. 

Members of the Regional Systems Support 
Group Geoff Whelan (STL), Paul Pettersen (STL) 
and Paul Marshall (MEO) recently returned 
from GIA Headquarters in Acton (AKO) after 
successfully passing the T9 System Support 
Engineer II Corporate Engineering Review 
Board (ERB) - one of the most challenging 
and highest levels in the FS organisation. 

The ERB members were very impressed 
with these three supertechs’ efforts and their 
excellent technical and non-technical skills. 

Geoff, Paul and Paul join Kevin Molloy, 
who passed his Board in 1987. GIA has a 
total of only six System Support Engineers II 
- four of them in SPR! @ 





BIGGER QUICKER 





Digital has recently completed its 17th year Attention trivia buffs: for the past three years 
of operations in New Zealand, and a hearty or so, Digital has made new badge holders of 
‘Happy Birthday!’ is in order to 208 Digits some 25,000 people a year - 100 a day. In 
who have made Digital the premier com- fact, more than half of Digital’s employees 
puter company in the Land of the Long worldwide have been hired in the last four 
White Cloud! @ years. @ 





FIVE 


COLES MYER 


PEOPLE MOVEMENTS 





BUYS 


38,000,000,000 
BYTES 





38,000,000,000 bytes is 38 Gigabytes for the 
uninitiated - but however you count it, that’s 
a lot of disk storage! In fact, with a value of 
$A2.5 million, it’s the largest-ever single sale 
of Digital's storage products in SPR. 

That's the order recently delivered to 
retailing giant Coles Myer following a sale by 
Account Manager Andrew Johnson of Melbourne 
(MEO), with a little help from Peripherals 
Marketing Manager Mike Slack. 





STORAGE FOR THE STORES: Dr Michael Entwhisle 
(left), General Manager of Technical Services for 
Coles Myer, shakes on it with Digital’s Account 
Manager Andrew Johnson. 


The 62 RA82 disk drives were accompanied 
by seven HSC70 cluster controllers, BA disk 
channels and ancillary connecting equipment 
to be installed in clusters throughout Australia 
as Coles Myer updates and expands its 
inventory and distribution system. 

Coles Myer uses a mixture of hardware 
from Digital and IBM, so Andrew and Mike 
faced stiff competition in bidding for the sale. 
According to Mike, ‘this sale is a very clear 
expression of commitment to Digital’s disk 
and control systems technology: 

38 Gbytes is a tall order, but take a step 
back and you will see it in perspective: Coles 
Myer is nearly as big in Australia as Digital 
is worldwide, with approximately 150,000 
employees and annual sales of about 
$A12.5 billion. 

And they are one of Digital’s biggest 
customers - Coles Myer purchased $A16- 
million-worth of our systems in an upgrade 
of all major sites last financial year, which 
included six new VAX 8550 computers. @ 





Corporate Communications 

The Marketing Services group has taken on a 
new name: ‘Corporate Communications, and 
has a new Manager, Patrick O'Halloran. 

Like most name changes, this one is the 
result of a marriage: of Advertising, Public 
Relations, Publications and Sponsorship 
activities in a coordinated effort to establish 
a clearly defined high profile for Digital. 

Patrick’s major responsibility will be to 
ensure the development and continuity of 
Digital’s corporate profile in the regional 
marketplace. 

In overall strategy the group will be more 
active in seeking to build Digital's image and 
profile in the market. Input from all operating 
divisions will be actively sought to ensure 
that the needs of each are addressed by our 
Marketing campaigns. 

Previous to his appointment, Patrick was 
marketing manager for Ashton-Tate Pty Ltd. 





Commitment to Banking 


Geoff Slocombe has been appointed to the 
position of Digital’s NSW Sales Manager for 


Finance and Banking. 
Geoff will have responsibility for the 


identification and development of accounts 


and the marketing of solutions for this 
important industry sector. 
Geoff was previously Regional Sales 


Development Manager. He has behind him 
30 years’ experience in the computer industry 


in Australia, New Zealand, France, the UK 
and the USA. 


Stan Gifford, SWS Specialist, SNO 

Steve Sanford, Strategic Systems 
Development Manager, SNO 

Michelle Butel, Allocations Controller, SNL 

Michael O'Hagan, Sales Representative, WEO 

Greg Tinkler, SWS Specialist, MEO 

Paul Winslade, Pay Clerk, SNO 

Carolyn Dwyer, Customer Response 
Dispatcher, STL 

Ben Deguzman, Stockkeeper, SNL 

Andrea Maycock, Order Admin 
Specialist, SNL 

Klaas Visser, RDC Engineer, STL 

Graeme Finck, A/C Development Rep, ADO 

Grant Ring, Principal SWS Specialist, MEO 

Robert Stewart, National Account 
Manager, MEO 

Kelvin Cheung, Analyst/Programmer, SNH 

Don Wiltshire, Project Manager, CAO 

Ardijanto Sardjono, Technician, SNA 

Chris Fanning, SWS Specialist, ADO 

Tony Wood, Sales Representative, MEO 








Mary-Jane Waddington, Customer Response 
Rep, NZO 

Hugh Macpherson, Storeperson, SNL 

Rita Ellwood, Secretary, CAO 

Cameron Morris, Sales Representative, MEO 

Jenkins Sherri, Dist Secretary, NZO 

Melanie Abel, NZ Credit Collections Rep, NZO 

David Simpson, SWS Specialist, CAO 

Tony Tziolis, Material/Production Control 
Planner, SNL 

Jan Liney, Secretary, SNO 

Laura Starratt, A/C Development Rep, SNM 

Danny Knezevic, Technical Assistance 
Rep, STL 

Rob O’Meley, SWS Specialist, STL 

Louis Chew, Principal Mfg Engineer, SNA 

Pat Nesteroff, Purchasing Associate, SNO 

Allan Savage, Sales Representative, MEO 

Debbie McCann, Sales Administrator, ADO 

Richard Hicks, FS Engineer, NZO 

Belinda Johnston, Secretary, WEO 





It was appropriate that the FY89 Sales Con- 
ference (July 25-26-27) was held at the new 
Fairmont Resort at Leura, in the historic 
Blue Mountains 100 kms from Sydney, 
because there are similarities between a 
venue perched precariously on the edge 

of the Jamison Valley and a company that 
weathered an uphill climb through a 
difficult year. 

Like the Blue Mountains, which proved 
impenetrable to early colonial expeditions, 
FY88 presented its own brand of barriers: 
dramatic changes in economies, governments 
and stock markets. Digital in SPR ‘conquered’ 
FY88 - increasing our share of the computer 
market and growing our bookings - thanks 
largely to Sales’ efforts. 

Australian Sales Manager Tony Baynes, 
who stood in at the Conference for Regional 
Sales Manager Rim Keris, confessed that 
fluctuations in exchange rates assisted us in 
achieving our US dollar budget, but pointed 
out that we did not reach the target in 
local dollars. 


DISTRICT TEAMS meet to welcome guests. Here, Regional SWS Manager Rustom Kanga (left) gets a bicentenary salute from the Northern District squad while 


SALES CONFERENCE 


TOPS OFF A GREAT YEAR! 


Peak and Valleys in Forecasting 
Even more on the down side, SPR’s bookings 
‘skew’ - or the predictability of sales - was 
anything but predictable, ending yet again in 
a mass of bookings for Q4 (April/May/June). 

Tony returned to the up side saying that 
New Zealand District made every post a 
winner except systems, growing revenues 
by 10% in a year when our major NZ 
competitors did far worse. 

Northern District (ND) Sales posted an 
82% increase on the previous year despite 
a halt on spending by a new State Govern- 
ment and, with finance and banking exploding 
with potential, NSW Commercial District 
(NSWC) improved 10 % on last year’s bookings. 

The big performer for FY88, however, was 
Southern District (SD), which up to the end 
of the year was managed by Colin Kidd. SD 
beat every budget and romped home with a 
blistering 130% against budget. 


Big Climb in Customer Satisfaction 
Another reason to smile was improvement 









One of the most striking things about 
annual Regional Sales Conferences is 
their war cries — last year in Melbourne 
it was ‘Accelerate in 88’, whereas 

the FY89 Conference was themed 
‘Always Ahead’. 

Digitalk reports on the latest Con- 
ference, and answers the questions: 
Did we ‘Accelerate in 88’? and what 
will Digital do to stay ‘Always Ahead’ 
in FY89? 





in customer satisfaction as determined by 
surveys of customers. Here, all four Districts 
performed strongly and, as a result, our 
Regional rating jumped from FY87’s 6.7 

to a very respectable 7.3 rating in FY88. 

The messages from other speakers upheld 
the belief that, on the one hand, SPR did 
well in FY88, but - with some competitors 
pouring resources into not only their major 
accounts but also ours, and other computer 
vendors bargaining to save their market 
share - we have a big job ahead if we are to 
continue to outpace our rivals in the race for 
market share. 


Winners Galore 
No Sales Conference is complete until the 
year’s top performers are congratulated, and 
every year the applause gets longer: 
L] Eighty-five of our Sales team - up from 
last year’s total of 79 - made DEC00 
in FY88. DEC100 is given to those who 
reach 100% of their annual budgets. 
(continued on page 8) 


(middle) a bush band entertain visitors to NSW Commercial’s suite. NZ District Manager Chris Harker (right) opted for a more refined form of entertainment. 


| SEVEN 





SALES CONFERENCE 








to grin and bear a wrenched wrist but still hosted 

the Conference in fine style in the absence of 

Regional Sales Manager Rim Keris. 

(from page 7) 

L] The most significant corporate honour 
for a Salesperson, DECatbion, represents 
a combination of performance against 
quarterly and yearly budget goals and 
successful account management. SPR’s 
contribution to the ranks of FY88 
DECathlon winners were: Colin Kidd, 
Mike Edmiston, Paul La Franchie, Ralph 
Stadus, Paul Riley, Cris Nicolli, Peter Lane, 
Ian Norris, Stuart Gibson, Mel Smales, 
Murray James, Barrie Ellis, Stephen 
Avery, Graham Wilkinson, Rhonda Milne, 
Greg Madden, Alan Turner, Eric Amos, 
Mick Duncan, Victor Nah, Tim Brewin, 
Andrew Haussegger, Peter Swain, Vince 
Cecere, Andrew Johnson, Paul Dryburgh 
and Don McFayden. In recognition of 
their excellence, SPR’s DECathlon winners 
will join other winners from around the 
world on a luxurious ocean cruise later 
this year. 

L] ZopDEC recognition is given to Sales Unit 
Managers (SUMs) who meet a variety of 
metrics in customer satisfaction, total 
sales and total service sales. The list of 
16 TopDEC winners for FY88 was headed 
by three-time winners Brenton Hussy 
and Greg Harrison. 

L] The Baton award, which establishes a 
threshold of success for Sales Districts, 
was won by District Managers Colin Kidd 
and Peter Lane. Both succeeded in meet- 
ing the Baton award’s strict criteria for 
customer satisfaction, total sales, and 
service sales. 

LJ MEO-based Peter Holmes won the 
inaugural Colin Lyon Memorial Award. 

L_] Former Field Sales Development Program 
(FSDP) graduate Laurence Wade was 
named Rookie of the Year. 

L] MEO-based Andrew Johnson was given the 
ultimate accolade, Salesperson of the Year. 


EIGHT 


Mixing Business with Pleasure 
Training, an ingredient of any good confer- 
ence, was also in abundance at Leura, where 
a number of informative breakout sessions 
were held, as was training on the latest 
products. 


Like the Blue Mountains, which 
proved impenetrable to early 
colonial expeditions, FY88 
presented its own brand of 
barriers: dramatic changes in 
economies, governments and 
Stock markets. 


Not that there wasn’t fun and games! 
The tongue-in-cheek jousting between Tony 
Baynes and NZ District Sales Manager Chris 
Harker tickled many a funny bone, as did 
after-dinner speakers Dr John Tickell and 
Simon King. And everyone really got down 
to the business of having fun with the 
‘Chiefs versus Indians’ ritual (see right). 





THE COMICAL ANTICS of after-dinner speakers 
Dr John Tickell and Simon (alias ‘Prince Charles’) 
King (pictured) made it difficult to keep good 
meals down! 


MORE AMMO 


On the whole, every facet of the Confer- 
ence worked well - thanks to the efforts of 
the Conference team (Melynda Bohse, Geoff 
Slocombe, Axel Dougan, Tina O'Loughlin 
and Bridget Merchant) and a host of others 
including Margrith Mayer and District 
management teams. 


The Trip Ahead 


Regional Marketing Manager Nick Ramensky, 
our longest-serving SPRMC member (ten years), 
best summed up Digital’s outlook for the 
future when he said that at no time has the 
prospect and nature of change been as 
exciting as it is now. 

Change - internal and external, present 
and future - was also the subject of Subsidiary 
Manager Frank Wroe's presentation. ‘Fiscal 
89 will be a year where we must all pull 
together to manage change, Frank said. 


Eighty-five of our Sales team 
made DEC100 in FY88 - up 
from last year’s total of 79 


To achieve this, Frank said that we will 
continue our commitments to account man- 
agement and national account programs. 

Sales’ targets for FY89 are every bit as 
challenging as they were last year, and Frank 
added that they are achievable because we 
have ‘the knowledge that we can succeed in 
tough economic times like last year’ Above 
all, he said, we all must strive to produce 
‘the highest level of customer satisfaction we 
know how: : 

At the end of three intense days it was left 
to individuals to take the Conference's theme, 
Always Ahead; into the field. Their comments, 
heard as they departed Leura for all points 
in SPR, were positive - not unlike the senti- 
ment expressed by President and founder of 
Digital, Ken Olsen, when he was asked 
about Digital’s current competitive position. 

Ken replied: ‘I can’t think of a better 
position to be in today than the one we're 
in’ @ 





According to usually reliable sources, the 
national rivalry between Tony Baynes, Sales 
Manager for the Australian side, and Chris 
Harker, NZ District Sales Manager, led to 
some hilarious good-natured jibes during 
the Sales Conference at Leura. 

Lest these gentlemen run out of 
ammunition, here's another load: 


13 Bunnies per Bozza 

Australia’s wild rabbit population now exceeds 
200 million, or about 13 rabbits per citizen, 
according to the government-funded Bureau 
of Agricultural and Resource Economics. 


2 Critters per Kiwi 

The statistics vary by time of year and who 
you ask, but the words that roll off the tongues 
of most New Zealanders are: ‘Three million 
people, six million sheep - two sheep 

per person. @ 


‘A NIGHT WITH THE THREE SISTERS’ 





Me 


A GLITTERING NIGHT OUT for SPR's most successful Salespeople and their partners. 


Conference sightseeing and enjoying tennis, 
golf and swimming. 

Presentations of FY88 Sales awards were 
made that evening by Tony Baynes and the 
host District Manager, ND Sales Manager 
David Mackay, after which guests got into 
the spirit of the occasion with a glittering 
black-tie dinner. 


DEC100 and DECathion 
winners are the best of 
Digital’s global Sales 
team, and deserve all the 
recognition they receive. 


The DEC100 award is Corporate-wide recog- 
nition for those Salespeople who not only 
meet their budgets - which in itself is a 
great effort - but exceed them. 

DECathlon is another Corporate award, 
bestowed on the top 10% of DECLO0 recipients. 

The winners of these two awards repre- 
sent the cream of Digital’s global Sales team. 
As such, they deserve all the recognition 
they are given, not the least of which is the 
‘Winners’ Weekend’ held each year in con- 
junction with Sales Conferences. 

This year’s Winners’ Weekend was themed 
‘A Night with the Three Sisters’ For the 
uninitiated, the Three Sisters are three awe- 
inspiring rock pillars that play a central role 
in a wistful legend from the Aboriginal 


‘Dreamtime’ Award winners and partners 
met at Sydney’s Central Railway Station for 
a special VIP steam train journey to Leura, 
there to spend the Saturday prior to the 


More than an opportunity to be wined 
and dined, the Winners’ Weekend is a fitting 
reward for excellence and a healthy incen- 
tive as a new year begins. @ 


WHO ARE THE ‘THREE SISTERS’? 





The rock formation called the Three Sisters forms one of the most magnificent natural sights and 


popular tourist attractions in the Blue Mountains. 


Their name is derived from an Aboriginal ‘Dreaming’ legend that tells how the ‘Katoomba 


tribe was at war with the tribe of the ‘Nepean. 


A great battle raged in which the leader of the Katoomba tribe feared that his warriors would 
be overwhelmed and his three daughters carried off into captivity by Nepean tribesmen. 

At the height of the battle and to protect the beautiful sisters from harm, their father invoked 
the spirits and turned them to stone to avoid capture. 

Alas, the father was killed in the battle and the three sisters have stood, ever since, in stony 


silence at the edge of the Jamison Valley. @ 





CHIEFS 3, 
INDIANS 2 


At the FY85 Sales Conference in Cairns, 
Queensland, a special team-building event 
was christened: ‘Chiefs versus Indians’, in 
which management (Chiefs) and field Sales 
staff (Indians) compete in a relay-style event 
involving running, swimming, bicycling, 
golfing and some covert skills! The first 
event in Cairns was won by the Rim Keris- 
led Chiefs, who went on to dominate the 
event at both Ayres Rock (FY86) and 
Brisbane (FY87). 

Last year in Melbourne the Indians 
finally won, and this year at Leura were 
keen to prove it was no fluke. 

The event was waged for medals given to 
members of the winning team, a silver cup 
donated by Fairmont Resort and kept there 
in perpetuity, and, of course, the glory of 
it all! 








Be 


OLGA WHITE hoists the winning cup to the cheers 
of the Indians team. 


Win by Three Minutes 
The two 15-member teams and support crews 
lined up in bone-chilling and blustery 
conditions, and the race began. 

The Indians finished up winning the prized 
silver cup, beating Colin Kidd’s management 
team by some three minutes. 


Management (Chiefs) and 
field Sales staff (Indians) 
compete in a relay-style event 
involving running, swimming, 
bicycling, golfing and some 
covert skills! 


As this year’s Indian leader Greg Madden 
explained, ‘We needed our support staff to 
be minders when the Chiefs realised they 
were loosing half way through the event!’ 
Congratulations to the Indians’ team, notable 
among them Bill Allingham, Paul Kelly, the 
canoe crew led by Alan Turner, and Stephen 
John for his fine rugby tackle on Chief Paul 
Riley who allegedly stole the Indians’ baton. 

Condolences to members of the Chiefs’ 
team who, we are told, with Rim Keris back 
at the helm are already in training for next 
year's event. @ 


Digitalk Assistant Editor Klay Lamprell visited 
the office with new baby Gina - to collect 
oohs’ and ‘ahs’ - and to say that Gina is 
much too cute to leave at the moment. Klay 
will be extending her maternity leave until 
early next year. 


kk 


Join Digital and see the world! One new 
employee spent his first three days as a Digit 
secluded in the Blue Mountains at the Sales 
Conference and was off to Jupiter’s Casino on 
the Gold Coast two weeks later to attend the 
DECUS Symposium. This was followed by three 
days the next week in a Marketing conference 
in the Hunter Valley north of Sydney. And, 

if that wasn’t enough to keep him away from 
his new desk, he flew off to DECWORLD in 
Cannes, France on his fourth trip away in his 
first five weeks with the company! A hard 
job, but someone has to do it... 





It was bright lights, bells and whistles for 
Digits young and old in Perth (WPO) recently, 
courtesy of their newly elected Social Club 
committee chaired by FS’s George Hardie. 
Forty Club members had a video arcade to 
themselves, with free games for two hours, 
on their first outing and we hear it was 
interesting to observe the ‘generation gap 
- while the younger set flocked to the 
phosphour screens, older members such as 
Facility’s Bill Yates and Sales’ Gunther Jank 
were more comfortable with the pinnies! 


kk 


Also from WPO, FS Engineers Mark Koske, 
Roger Jeffrey and Paul McFarlane recently came 
to the aid of the WA Department of Employment 
and Training when their recently purchased 
LPS40 printer (the first in Australia) hiccupped. 

Used for the Department's highly visible 
apprenticeship systems, the printer's situation 
became critical due to a lack of spares wor- 
sened by a Customs strike! Mark, Roger and 
Paul gave put in an all-Friday-night effort to 
get the unit up by Saturday noon to the 
great relief of everybody - particularly Sales, 
who contributed a token of their appreciation 
to the Branch’s traditional Friday afternoon 
get-together. 


kkk 


As if he wasn’t busy enough, Subsidiary 
Manager Frank Wroe has been selected to chair 
the Information Industry's new Education 
and Training Foundation. 

The Foundation will play a crucial role 
in fulfilling Minister for Industry, Technology 
and Commerce John Button’s Information 
Industry strategy. One goal of the strategy is 
to increase exports of Australian information 





Max Branch (SNH), a member of the Industrial 
Resource Centre (Regional Software Group) 
and his wife Roslyn have a new baby, Thomas, 
born July 25 at the King George V Hospital in 
Camperdown, NSW. Baby Thomas weighed 
in at 10.2 pounds and was 24 inches long. 
He is a brother to two-year-old Jessicah. 


xk 


Tim Ward, CAO Account Manager, presented 
a plaque to Dr Len Smith, Director of the 
Australian Institute of Health (AIH), at an 
after-work function at the AIH. Word has it 
that Tim was able to drive to this event in 
his recently repaired car. 

The plaque was to commemorate the 
installation of the first VAX 6200 computer 
system in Australia - AIH have been thrilled 
with the machine. The event was a great 
success, with over 70% of the staff attend- 
ing, and Dr Smith stated that they are very 
pleased with the installation. 

(continued on page 13) 





goods and services to ten times the base level 
over a seven-year period. 


TEN 


BOY, THESE GIRLS make a pretty picture! SPR Sales Secretaries pose for posterity during their Business 
Administration Training at the Manly Pacific Parkroyal in August. 





GOOD SHOW 


I am particularly grateful for the assistance 
provided by Geoff Robinson and his systems 
team in undertaking so professionally the 
preliminary analysis of our applications. 

A decision to change from an established 
supplier is never easy; it has in this case been 
much less painful as a result of the confident 
relationships which have developed between 
our organisations at all levels and I thank you 
most sincerely for your patient and skilled 
support throughout the protracted gestation. 
I know that you will gain as much satisfaction 
from the outcome as I will. 

A J Gates 

DP Manager 

Royal Agricultural Society of NSW 


FS Moves Without MISsing a Beat 
I would like to take this opportunity to thank 
Chris Juckes, MIS Operations Manager, and 
. Allan Mason, Telecom Manager, and your 
respective group members for the assistance 
given over the last few months. 


The MIS Operations staff are to be con- 
gratulated on an effort well done. Special 
thanks to those operators who spent many 
extra hours performing system backups 
during the week of the FS relocation to 
St Leonards. The number of file restores, etc. 
we needed was certainly above our average. 
All requests were handled without hesitation 
or fuss, all files were successfully retrieved. 

Particular thanks to Frank Baars for 
coming in on his own time to get the dial 
guard ‘box’ operational again over the week- 
end. Remote access from home was my group’s 
primary method of communication over the 
weekend, whilst monitoring 20-hour pro- 
cessing runs. Without this service, a lot of 
people would have been greatly inconven- 
ienced. Thank you for your help, it will 
be remembered. 

John O'Neill 

FS Information Services Manager 


Special Request 

I was a student on the VMS Commands and 
Utilities Course run in Melbourne as a pre- 
requisite for the VMS Systems Manager course. 

However, I was that impressed with the 
confident style and manner of Cynthia 
Bowen, who was the instructor on the VMS 
Commands and Utilities course, that I would 
most definitely prefer sitting on the VMS 
Systems Manager course instructed by her. 

I have no problem with coming to Sydney to 
sit on this course if need be. 

I honestly prefer the confident and direct 
approach that Ms Bowen has when sitting 
on the next course. 

Cedric Israelsohn 

Kirby Engineering, 

Victoria 


Passed the Test 

Just a short note to thank yourself (Debra 
Phillips) and Peter Khoury for the help 
provided us in verifying our systems under 
VMS V5.0. 

The testing went very well and we were 
all extremely pleased with the results. This 
now leaves the way clear for the new VAX 
6210 machines. Thanks again for your help. 

Dave Simpson 

Assistant Vice President 

Citicorp Capital Markets Group 





Service Ours 

The backup service provided by Arthur Rigby 
and Andrew Oates over the past three years 
to the Corporation has been excellent. Both 
gentlemen have given valuable assistance in: 
the initial site setup; upgrade of software 
and hardware facilities; day-to-day system 
management; communication between Digital 
and foreign equipment; providing quick 
response to our needs. 

Overall, it has been a very big advantage 
to have a local Digital office which provides 
such good service. 

J W Aney 

Director, Technical Services Division 

Albury-Wodonga Development Corporation 


That Little Bit Extra 

I would like to express my gratitude to Les 
Gronow (FS Engineer, CAO) and Steve Cooper 
(FS Engineer, WGO) for the commitment and 
initiative they have demonstrated in dealing 
with an out-of-hours problem affecting the 
production of a tender by the Canberra 

Bid Centre. 

It certainly has been refreshing to see 
people with sufficient motivation and ded- 
ication to take’ the bit by the teeth and, in 
Steve's case, ‘have a go’ at something he was 
unfamiliar with, and, in Les’ case, to provide 
support when he wasn’t responsible. 

Tim Ward 

Account Manager 

CAO Sales 


Worldwide Circulation 

Thanks to Stephen DeKalb for my copy of 
the recent edition of Digitalk. | was very 
proud to see yours truly and the Company 
Identity Program prominently featured on 
page one along with our founder, and 

I’m very appreciative of your support of 
the program. 

Many people here in the US who receive 
copies of Digitalk have phoned or dropped 
by to tell me my photo was on the cover. 
The interesting thing to me is that obviously 
your publication is read widely here in the 
US. I heard enough comments to realise that 
many people are very familiar with Digitalk 
and most people look forward to receiving 
their copy. They really do read it and you 
are obviously quite successful as an editor 
and publisher. 

A sample of a couple of comments: “They 
really do a nice job on these publications in 
SPR’; ‘This is a quality piece, I wish other 
internal magazines looked as good and read 
as well’; ‘The puzzles are getting tougher’; 
‘The photo quality is much better in this 
publication than most of the ones we get. 
These are all actual quotes. I thought you 
might like to know there are positive reactions 
and approval of your work outside of SPR. 

On to one slightly negative comment, 
someone pointed out to me that you are 
incorrect in the masthead when you say 
‘DECUS is a registered trademark of Digital 
Equipment Computer Users Society. In point 
of fact, DECUS is a registered trademark of 
Digital Equipment Corporation. Our company 
permits DECUS chapters to use the mark. See 
— people even read the disclaimers! Once 
again, thanks for the exposure on page one. 
It is appreciated. 

Peter Phillips 

Company Identity and Design Manager, CFO 


OCTOBER IN 
DIGITAL'S 


HISTORY 


1964 Digital unveils its first 36-bit computer. 





1968 Japanese headquarters opens in Tokyo. 

1970 Digital establishes its first West Coast 
USA manufacturing operation for 
making disks at Mountain View, 
California. 


1972 Taiwan plant opens for core memory 
stringing operations. 


1976 Digital’s stock splits three-for-one. 
1977 Introduction of the VAX-11/780 - the 
first member of the VAX computer family. 


ELEVEN 


DECUS SYMPOSIUM THE LARGEST EVER 





Not even disappointment at Ken Olsen‘s 
absence dampened the excitement of users 
who thronged into the Conrad Hilton Hotel 
on Queensland's Gold Coast for the 1988 
DECUS Symposium in late August. 

Filling in more than adequately for 
Ken was Vice President and GIA Manager, 
Dick Poulsen who, during his keynote address, 
won many friends when he promised better 
IBM connectivity. A series of workstation 
products featuring RISC technology would 
be released early next year, Dick said. 

Better known as Jupiter's Casino, the 
Conrad was filled to the rafters with 957 
DECUS delegates - an attendance figure that 
smashed the previous symposia record of 
680 guests set last year in Perth. 

The attendance also topped the 920 target 
set by the recent DECUS Symposium in Canada 
and firmly established the local organisation 
as the most active DECUS chapter anywhere 
in the world on a per-capita basis. 


How to Win Friends 
and Organise People 


Although some would say it was the other 
way around, the DECUS roll-up probably 
boosted the crowds at Expo 88 just up the 
road in Brisbane! Indeed, anyone wanting 

a lesson in how to organise and implement 
a successful convention could do no better 
than look at how the DECUS Symposium 
Planning Committee staged this year's event. 
The venue, for example, was booked two 
years in advance, and delegates were given 
the chance to visit both Expo 88 and Sea 
World during the week. 













Praxa's Peter Dewildt headed the Committee 
and was more-than-ably assisted by DECUS’s 


Maggie Alexander (DECUS Chapter Admini- 
strator), Carolyn Bennett (DECUS Activities 
Coordinator) and Melanie Preuss (DECUS 
Librarian). Plus, all office functions and reg- 
istrations were handled by ‘Smiffy’, DECUS’s 
MicroVAX computer, who was also taken to 
the Gold Coast. 


THE DIGITAL EXHIBITION, a major attraction 
at this year’s DECUS Symposium. At the heart 
was the engine room’ (inset) with the power 
of 21 VAX-11/780 machines. 





GIA MANAGER Dick Poulsen makes the 
Symposium’'s keynote address to (inset) 
957 USEFS. 


The Conrad was filled to the 
rafters with nearly 1000 DECUS 
delegates - an attendance figure 
that set a new SPR Symposium. 
record. 





For the record book, 220 papers were 
presented, including 28 by speakers from 
our Central Engineering group. 

Some of the best attended seminars were 
those on new features of VMS V5.0, when the 
rooms literally overflowed and TV monitors 
allowed those outside to see the presentation. 

Papers ranged from ‘Planning a Campus- 
wide Network’ to ‘Introduction to Screen 
Management Using SMG Routines’, and covered 
all areas of software and hardware. The prize 
for the best paper was awarded to Roger 
Birch, head of QTAB, who won an air ticket 
and expenses to an overseas Symposium for 
his effort. 

Whereas a Management Forum hosted by 
the SPRMC was also a major success, the chief 
attraction at the Symposium (as it is every 
year!) was the ‘Digital Exhibition. 


What a Great Exhibition! 

Once again DECUS organisers - notable among 
them Regional Marketing Manager and Digital's 
DECUS delegate, Max Burnet - excelled them- 
selves, setting up a glittering showcase of 
some 18 tonnes of equipment spread across 





9000 square feet of space. Featured were 27 
VAX computers, 100 terminals and 1000 
accounts (VMS and VAXnotes) for attendees. 

Delegates could even ‘dial home’ via an 
X.25 gateway and Austpac, see live weather 
data coming in from the Great Barrier Reef, 
and query the Queensland State Govern- 
ment’s Land Titles Office via satellite. 

The engine room’ of the Exhibition featured 
21 VUPs (VAX Units of Performance, each VUP 
equal to the power of a VAX-11/780 computer) 
and 8000 Mbytes of storage. Interestingly, all 
this equipment used the Jupiters ballroom’s 
normal air conditioning! If this doesn’t impress 
you, or the fact that VMS V5.0 with all of its 
Symmetric Multiprocessing intricacies worked 
perfectly for the duration - then consider the 
effort of the many Digital employees who 
moved the Exhibition in, set it up and got 
everything running - all in a mere 34 hours! 
Attractions of the Exhibition included: 


- a VAXstation 8000 graphics workstation 

- the VAX 6240 and VAX 8550 series of 
computer systems 

- ‘Mira’, the French-built dual-MicroVAX con- 
figuration that provides a large degree of 
fault tolerance 

- the CSS-engineered ‘Office Server’, a locally 
developed product 

- the MicroVAX 3600 computer running 
ULTRIX software 

- ruggedised, military versions of the MicroVAX 
computer and VT320 terminal. 


Interaction 

The Symposium was a first in other ways, not 
just attendance or the unprecedented scope 
of the Digital Exhibition. For the first time, 
overseas non-Digital experts presented papers, 
and third-party vendors (GEC, GT, Palette 
Systems, Praxa and NCS) participated in 

the Exhibition. 

One of the true benefits of any DECUS 
Symposium remains the value of interaction 
that the event affords attendees. Whether 
at formal dinners or informal gatherings, 
symposia give our users many opportunities 
to meet other users and Digital’s employees 
— and this year’s mega-event was no exception. 

It’s not surprising that both membership 
in DECUS and attendance at the Society's 
symposia are growing by 10% a year. In fact, 
about 60% of people at each Symposium 
return the following year, with the remaining 
40% being new attendees. 

Based on those figures, DECUS can expect 
1100 attendees at next year’s Symposium to 
be held in Adelaide from August 20 to August 
25. And even without the attractions of Expo 
and Sea World, Digitalk wouldn't miss the 
Adelaide extravaganza for quids. @ 





FOLLOW ME!’ BBO Sales Manager Roy Archibald does his impersonation of Moses and parts the crowds at 


Expo 88. Close on his heels are (right to left) CITEC Director Mal Grierson, Subsidiary Manager Frank Wroe, 
GIA Manager Dick Poulsen and Regional Sales Manager Rim Keris. Dick Poulsen toured Expo as a guest 
of the Queensland State Government, and special thanks to Roy and his team for making the afternoon's 


Stroll such a Success. 

(from page 10) 

Speaking of the AIH’s new VAX 6210 system, 
we received a message from David Knight, 
FS Manager based at Hamilton (HMO), 

New Zealand: 

‘On the back page of the August Digitalk 
there is an article on the first VAX 6210 
computer in Australia. 

‘The article states that this was the first 
6210 in SPR - this may be the case, but it 
would be nice to point out that NZ installed 
their VAX 6220 at the Uni of Waikato at 
10:00am on June 22, 1988, a full day before 
the Aussies were playing with their crane’ 

We hear that Tim Ward is setting his 
alarm clock two hours earlier! 


kk 


Seen in Sydney in August by a Digit: a car 
driven by another Digit (who shall remain 
anonymous) which hit a parking meter, 
breaking the front headlamp. Asked whether 
he (there's a clue) had seen the meter, the 
driver responded that he hadn’t. When asked 
where he was headed, the driver responded, 
I'm off to the optometrist. 


kkk 


Adelaide Cann, former Sales Training Registrar 
at SNO, gave birth to Casey William on the 
morning of August 14 at a hearty 8 pounds 
8 ounces. Congratulations Adelaide and 
husband Derek. 


kk 


Looks as though Sales Manager Russell Holmes 
and Sales Rep Jennifer Milford were finally 
sold on the idea. Russell was spotted at the 


Sales Conference at Leura wearing a new piece 
of jewellery on his finger. 

Congratulations to you both, and were 
sorry we couldn’t make it to the reception 
on Thursday Island! 


kkk 


On August 3, 1988, Margaret Weber, wife of 
Account Manager (MEO) Simon Weber, gave 
birth to her first child, Samuel Charles. Both 
are well and Samuel’s lungs, like those of 
most newborn babies, are extremely well- 
developed and exercised. Congratulations 
Margaret and Simon, and good health. 


kk 


Neal Martin, FS Engineer based at Cairns (CAI), 
is Digital’s far-north Queensland representative 
covering an area nearly the size of Victoria. 

But, with the ever-increasing possibility of 
the Cape York Spaceport, Neil’s region could 
be a lot bigger before the century is out. 


kkk 


The Hobart (TZO) office attended a social 
function at Wrest Point Casino for a live con- 
cert of the Wickey Wack group. Our sources 
tell us that only a few Digits suffered any 
post-function embarrassment despite the high 
demand for aspirins the following Monday. 


kk 


The old fable of the Tortoise and the Hare 
may get a rerun in 1988 with the Australian 
Tax Office bid team making it to the shortlist 
after months of speculation. Congratulations 
to George Morrow (CAO) and his team, who 
now begin the hard work of endless bench- 
marking with a hopeful announcement 
around February. (continued on page 18) 


THIRTEEN 





SMU CREW PULLS THROUGH 






———— 


THE SMU CREW and (inset) on a warm winter 
morning the first VMS V5.0 kit in the world to 
be dispatched is loaded. 


Question: what’s grey and weighs 100 kg? 
Answer: either two Grey kangaroos, or one 
VMS V5.0 kit! 

The VMS V5.0 operating system (see May 
issue) is the largest single software package 
manufactured by Digital in terms of size, 
complexity and volume. 

Local manufacturing was established in 
SPR to achieve simultaneous worldwide release 
of the product and to save the cost of importing 
kits from the USA. It was also important that 
Digital establish a solid manufacturing base 
as part of the Partnership Agreement with 
the Australian Government. 

Beginning in early December last year, the 
Software Manufacturing Unit (SMU) at Lane 
Cove (SNL) began preparing for the largest 
single release of software ever attempted. 

The SMU project team was established 
under the leadership of Idris Lee. The team 
of Idris, Phillip Corke, David Sutton and Frank 
Leyden, assisted by Corporate Communications’ 
John Harber and Alan Tourle, coordinated 
the total project from delivery of raw material 
to hiring of assembly staff and loading. 

The SMU team are also most thankful to the 
assemblers on the shop floor: Peter Blundell, 
Sergio Cantero, John Rae, Patrick Drohan, 
Bob Watson and Steven Bartlett. 

Timing was the key factor in the success- 
ful release of VMS V5.0. Tight production 
deadlines and the requirement for simultaneous 
worldwide release meant one final weekend 
of overtime. 

At 8:32am on July 18, the first Austalian 
VMS V5.0 kits started shipping to customers 
— and, because of time differences, the first 
in the world. 

Ian Diwell, Software Manufacturing Manager, 
said: ‘We were proud to have the opportunity 
to build V5.0 in Australia as this has proved 
to the world that we can manufacture a 
quality product on time: @ 


FOURTEEN 


PAPERWORK! 


If you ever feel like your job buries you under 
a mountain of paperwork, consider John 
Harber’s job. John, Marketing Communications 
Specialist in Corporate Communications at 
SNO, had the task of coordinating the printing 
of documentation for VMS V5.0. 

The print job was a massive undertaking 
by anyone's standards, taking four months 
to print: 








Loose leaf material 

- 99 titles, comprising over 19,000 pages 

- 1100 copies of each, printed in two colours 

- over 27 million pages printed 

- 101 tonnes of paper used for text pages 

- 9 tonnes of board used for covers 

- 32 kilometres of plastic used for 
Shrink-wrapping 


G’DAY AT 
THE RACES 





DIGITAL LAUNCHES DECtp 








Industry experts generally believe that the 
Transaction Processing (TP) market is the 
fastest-growing segment of the business com- 
puter market. Transaction Processing is data 
moving from the user back out to the data- 
base, changing the database and then telling 
the user the database has been changed 
properly. Without sophisticated TP systems, 
services such as automatic teller machines 
and credit checks at the sales counter 
wouldn't be available. 








Bi 





ABOVE: THE PEOPLE responsible for marketing 
DECtp in SPR: Wilma Speirs, Senior Product 
Manager, VAX Information Architecture and On- 
line Transaction Processing Products (how does 
She fit that on a business card?); and Russ 
Whitley, VAX Systems Marketing Manager 


BELOW: THE PRODUCT. The SA600 storage 
array Is an integral component of DECtp. The 
SA600 can hold the equivalent of 400 filing 
cabinets of documents in the space of one. 








At a press conference at our O’Connell 
Street office (SNM) in July, Subsidiary Manager 
Frank Wroe publicly announced Digital’s new 
TP environment, DECtp. DECtp is a new high- 
performance systems environment optimised 
for TP applications. 

Some of the major elements of the DECtp 
environment are: 

- DECintact, a new high-performance 
TP monitor 

— an improved VAX Application Control and 
Management System (ACMS) TP monitor 

— higher-performance versions of the VAX 
Rdb/VMS relational database management 
systems and supporting software 

- DEClink software, which increases a VAX 
system's ability to access IBM-based databases 

- the SA600 storage array, a technology- 
leading disk storage system with nearly 
double the capacity of storage products 
used on mainframes. 


(continued on page 16) 


WHAT MAKES 
THE SA600 


STORAGE 
ARRAY 
SO GOOD? 





The SA600 Storage Array is popular. So popular, 
in fact, that only months after its release we 
have orders from major customers for ALL of 
SPR’s first allocation. 

Tn terms of technology, reliability, floorspace 
utilisation, price efficiency and performance, 
the SA600 is setting the industry on its ear; 
says Peripherals Marketing Manager Mike Slack. 

Bringing the SA600 (one of a host of lead- 
ing-edge Transaction Processing products 
released in July) and its RA90 component drives 
to market was a task every bit as monumental 
as the result. To begin with Digital had to 
make a massive investment in the development 
of thin-film head and media technologies. 

‘It was the first time Digital had ever 
produced a production-level head or produc- 
tion-level platters for our own disk drives, 
Mike says, adding that we had always pur- 
chased those before. 

From a service perspective the SA600 
Storage Array is again winner, designed with 
only a few field-replaceable units so that, in 
the event of a problem, the offending unit can 
be replaced in less than 15 minutes without 
affecting other drives in the array or their 
operational functions. 

VAXsimPLUS, our new predictive 
maintenance tool, and special fault detection 
mechanisms also give the SA600 and existing 
RA-series drives the capability to actually 
predict failures long before they can impact 
the customer’s operation. @ 


FIFTEEN 


SPAGHETTI JUNCTION 





This month's puzzle is a diagram of the wiring under the Digita/k Editor's desk. Simply (!) drive 
carefully through the freeway interchange and get out before the toll rate goes up. 

All corfect entries received on or before Friday, November 11, 1988, will be in the running for 
- you guessed it - a night out on Digitalk to the value of $A100. Whether it’s great or not is up 
to you! If they're getting too hard, just scream! @ 
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(from page 15) 


‘Digital has been in TP for a long time 
and is among the largest suppliers to the 
market; said Ken Olsen, President, in the US. 
‘But our customers are asking us to do more. 
Our new announcement includes products, 
support, services and a strategy for the future 
that provides customers with the most useful 
Transaction Processing capabilities available 
anywhere. 

The DECtp program is designed to work 
across our complete range of systems, allow- 
ing users to provide as much computing 
power as each application requires without 
rewriting the application. DECtp facilitates 
flexible, incremental system growth as users’ 
needs grow. 


In addition, information from large, already 
established databases on IBM mainframes 
can be utilised in the more flexible DECtp 
environment. DECtp users can implement TP 
applications and then exchange data through- 
out the enterprise. 

With other vendors’ systems, TP often 
is isolated and can’t interact with other 
applications. @ 


TOO EASY 





Apologies for the puzzle in July’s issue - 
we promised that itd be hard! Although there 
were only 123 correct entries, we received 
comments such as ‘This is the shortest of 
the six possible solutions, and, ‘The three 
different but correct versions were done by 
my three children’ The shame of it all! 

The winning entry was that of Krish 
Venkataraman, Analyst/Programmer at STL, 
who for his efforts gets a great night out, 
courtesy of Digitalk. Smocznego and 
Nostrovia! @ 


Solution to July Contest 
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EMPLOYEES OF THE QUARTER NAMED 


OIGITALK 





ACCOUNT MANAGER Andrew Haussegger, 
SD Employee of the Quarter for 04, FY88. 


Andrew Haussegger, Account Manager work- 
ing from MEO, is the first recipient of the SD 
Employee of the Quarter award, a new em- 
ployee recognition program in the Southern 
District (SD) implemented in Q4, FY88. 


SWS AWARDS 





The criterion for the Award is excellence, 
and Andrew won it by distinguishing him- 
self as a super Salesperson after only one 
year in Sales. Andrew is a member of our 
Manufacturing & Mining Unit, where he has 
been dealing with a number of large accounts 
with outstanding success. 

Sales Unit Manager Cris Nicolli summed 
up Andrew's qualification for the Award: 
Andrew made an outstanding sales effort, 
showing all those qualities needed to win 
the big difficult ones. 

In a total hardware replacement, Andrew 
won 4a fiercely contested sale to place 20+ 
of Digital’s VAX computers, including the 
first VAXstation 8000 system in SPR, into 
Newmont Mines. 

Well done Andrew! 


And in Perth 

Andrew Beeson, Software Specialist in the Perth 

(WPO) SWS Unit, has won the inaugural Q4 

Perth Branch Employee of the Quarter award. 
Taking a leaf from McDonald’s restaurants’ 

book, a suitably inscribed photo of Andrew 


has now been mounted in the reception area 
of Perth's office. 

Andrew was nominated by three separate 
people, with the following reasons only some 
of those cited: 

- for always being available with help and 
advice when it is needed 

- for ‘superhuman efforts’ towards projects 
too numerous to mention 

- for the all-night effort over Perth’s recent 
IBM connectivity seminar 

- for the development of a special Editor 
for Bond Corporation (27 pages of code 
in one week!) 

- and for being second to none in technical 
ability, personality and dedication. 

All told, seven WPO staff were nominated 
for the first-ever award, making Andrew’s win 
all the more commendable. Congratulations 
to all the nominees, and well done Andrew! 

Andrew and Andrew join Tasmanian 
Employee of the Quarter Sheila Kiddle, 
Branch Logistics Manager at Hobart (TZO) 
(see August issue) in receiving due 
recognition for jobs well done. @ 





Pat Keogh, CAO SWS Specialist, has won a Soft- 
ware Services (SWS) Excellence Award for FY88. 
This is a very prestigious award and repre- 
sents the top 10% of Software Specialists in 
SPR. For his efforts Patrick will travel with his 
partner to an island resort in Hawaii for VMS 
training - no no, for lots of justified reward. 
Congratulations, Patrick, and enjoy yourself! 


kk 


SWS Specialist Linden Tilbury (CAO) has won 
an ALL-IN-1 Award granted from the Business 
Office and Information Systems group at 
Corporate. This is in recognition for out- 
standing contribution to the success of ALL- 
IN-1 software in SPR during FY88. 


xk 


Additional awards to Sales Support individuals 
who have made significant contribution to 
the sale of ALL-IN-1 software has seen SPR 
scoop the pool with the winners being: 
Allan Baird, Margaret Brady, Gary Jacobs, 
Michelle Kerrigan, Linden Tilbury and 

Keith Yates. 


Digitalk joins Regional SWS Manager Rustom 
Kanga in congratulating the winners. @ 





SWS MARKETING Manager Gordon Makryllos receives a GIA SWS Excellence Award from his three bosses: 
Regional Marketing Manager Nick Ramensky, GIA SWSApplications Marketing Manager Dave Stockpole, 


and Regional SWS Manager Rustom Kanga. 


Gordon was selected to receive the Award from all SWSApplications Marketing Managers in GIAs 
Regions. His selection was based on his standard of excellence within SWS for meeting agreed objectives, 
quality of work, communication and teamwork, and other individual metrics. 

He will now attend the tith Annual SWS Excellence Awards at the Hilton Hawaiian Village in Oahu, Hawaii 


SEVENTEEN 


DIGITALKing ABO 





(from page 413) 


Laurence Wade (Account Manager, CAO) and 
Lisa have a new edition to the family: a 
baby girl weighing in at 7 pounds and 11 
ounces named (take a deep breath) Giverny 
Clare Florence Mary Wade (that’s just the 
one baby!). Best wishes to Laurence and Lisa 
and Giverny Clare Florence Mary. 


kk * 


Congratulations to Kim Pinnegar (STL) and 
her new hubby, Bob Nichols, who tied the 
knot in Kim’s hometown of Adelaide on 
August 27. 


kk 


Perth (WPO) Sales Manager Gunther Jank 
has been confirmed as a Member of the 
Australian Computer Society. Congratulations 
G Jank, MACS! 


kk 


‘It’s amazing that when you start something 
that everyone likes, it just grows!’ So says 
CSS Sales & Marketing Manager Michael 
Matthews about OSIcom, the group of com- 
puter vendors dedicated to promoting Open 
System Interconnect (OSI) standards. Not 
only was OSIcom’s stand the centrepiece of 
the Australian Computer Exhibition at Darling 
Harbour last month, but it was featured in a 
16-page supplement in September’s issue of 
the well-respected Australian Business mag- 
azine. Congratulations to Michael, who is a 
founding father of OSIcom and author of 
much of the supplement. @ 


TYPO WATCH 





A publication without typoografical errors is 
like software without bugs - it’s as rare as lips 
on ducks. In the July issue we made it easy 
for the intrepid typo spotters and planted them 
all on the same page - and sure enough, you 
found them all. 

Congratulations to the winners: Tony 
Baynes noticed that his surname isn't Haines; 
David McKay, ND (not NO) likewise prefers 
his name spelled Mackay. Finally, our 
compliments to the Complementary 
Solutions Organisation. @ 





DECUS is a non-profit organisation. Member- 
ship is open to anyone using Digital’s computer 
systems or having a bona fide interest in DECUS. 
It was born in 1961 when a small number 
of American users grouped together with the 
aim of exchanging information and ideas 
about Digital's computer systems. From that 


| EIGHTEEN 










CIRCLE 


BOT Necnins 





See ge . 


UNLEY HIGH STUD 


The 1988 Shell Mileage Marathon, held at 
Sydney's Amaroo Park in August, was the 
scene of professional support and keen 
interest yet again from FS’s John Chadd, 
Kevin Hutchison, Guy Parsons, Gary Johns, 
John Gieroszynski and Andrew Zeppel. 

For the fourth consecutive year Digital 
sponsored the Marathon - in which the 
winners use the least amount of fuel - by 
providing computational services for placings, 
miles-per-gallon, kilometres-per-litre, etc. 

Of special note was the ‘good oil’ our blokes 
gave. to a team of high school students from 
Adelaide's trend-setting Unley High, who beat 
off competition from universities to win the 
schools’ two-seater section and finish fifth 
in the open event, as well as fourth in the 
single-seater schools’ class. 

Over the 12 months prior to the event, 
the FS crew contributed advice, support and 
equipment consisting of a VAXstation 2000- 
based network. 


USERS WORKING TOGETHER 


small group has grown the largest users 
group in the computer industry - worldwide 
membership now exceeds 100,000. 

In SPR, DECUS was formed in 1971 and 
now has over 4000 members in Australia, New 
Zealand, Fiji and Papua New Guinea. @ 


FS PUTS STUDENTS IN WINNER’S 


ENTS and their teachers with the winner of this year’s Marathon. 


BEHIND THE SCENES, John Chadd drives’ the 
VAXxstation 2000-based system. 


The network enabled the team’s manager 
in Adelaide to instruct the children who were 
racing in Sydney. ‘This was a fairly simplistic 
networking feat for us; says Kevin Hutchison, 
‘but it was a very significant one for the 
school. A big round of applause is due to the 
entire FS crew who, not only helping with 
the Marathon year after year, are inspiring 
and harnessing Australia's young talent. @ 








zx CITY TO SURF: 
=" DIGITS FINISH IN MIDDLE 


When the 18th and most-successful City to : > BG 
Surf run was held in Sydney on Sunday, 
August 7, there was a hardy group of Digits 
out there showing what we're made of. 

Of the 37,068 entrants in the 14-km run, 
0.04855 % of them were Digits! And, with 
the fastest time of 40 minutes 16 seconds aS ese 2A 
clocked by Olympic marathon runner Steve sere 4 1 22. 
Moneghetti (only eight seconds outside arch- ae ‘ i we 
rival Robert deCastella’s 1981 record), and — | 
the slowest recorded time being a pedestrian 
205 minutes (a blistering 4.1 km/hr), our 

18 sporting Digits (sporting Digital’s jerseys) 
finished squarely in the middle of the pack. 

Those of our number reported to have 
completed the run, and their finishing times, 
are as follows: 

Carolyn Bennett, 152 

Sue Blood, 82:11 

Mary Choy, 104 

Andrew Chung, 82:36 
Alec Coleman, 73:63 
Carol Cridland, 87:31 
Stephen Curtis, 110 

Ian Daniel, 71:18 

Michelle Davies, 152 

Chris Hood, 71:45 

Bernerd Lee, 90 

Merri Mack, 61:27 

Greg Mulhearn, 88:00 
Gael Oswald, 86:30 

Terry Quenborough, 76:08 
Bob Robinson, 78:20 
Phyllis Sommerville, 81:27 
John Vallence, 73:11. - 

As is the local custom, the athletic event “= 
was followed by a discrete but informal social sonnet 
gathering where sustenance and cool beverages 
were served. 

Craig Ashwood drove out to Bondi early 
that morning and set up food and drink for 
the runners. He was assisted by his fiancee, 
Pauline Gurns, and Michael Nicholls. 

With Digital’s headcount growing slightly 
in proportion to the number of entrants in 
the City to Surf, our chances of breaking 
the ribbon should be even better next year. ii 
At any rate, the chance of a good outing, 
exercise and good company are assured. @ 





OF PACK 
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NOW AN INSTITUTION like the ‘Round the Bays’ run in Auckland, Sydney’s annual City to Surf is an event 
for everyone from Olympic athletes in training to jokers in gorilla suits. 





NONE THE WORSE for wear, Digital's runners gather after the finish for the pause that refreshes. 
[NINETEEN 








Not shown is Phyllis Sommerville. 


If you're ever looking for Merri Mack (Media 
Relations Manager, SNO) during lunch hour, 
chances are she's either about to eat and 
run, or simply out running. 

Merri has a healthy hobby - one that 
costs little more than a couple of pairs of 
shoes a year, and keeps her trim and healthy 
in the bargain. Merri, a veteran of 14 City to 
Surfs, is training a team of female Digits 
from SNO which made a major assault in 
the women’s commerce team section of this 
year’s City to Surf. 

The women in training are Merri, her 
co-worker in the next cubicle Sue Blood 


- 


PICTURE OF HEALTH: Digits in training (from left to right) Merri Mack, Sue Blood, Gael Oswald, Mary Choy. 


(Corporate Communications Secretary), 
Senior Instructor Gael Oswald, Regional 
Systems Secretary Mary Choy and Facilities’ 
Phyllis Sommerville. 

The five-woman team Merri is training 
varies in age from 26 to 41 and they also 
vary equally in running experience: some 
have run the race a few times and some 
have never run it at all. The dedication to 
training and ambition to do well, however, 
is their common ground. 

‘We are running every lunchtime and ex- 
tending the distance every week, Merri said. @ 
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